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⁄Ọ ӵנἋּזּ-
WakeѮӌּזἋῗҨ ẉḁớṗᶺ￼ῊṌ︢ Ṗ
WakeּזἋҨ ẉḁớ ӌṗᶺιᶺѭּו╗ᶈ ҇ ᶝṴ￼︢ Қᶱιѧ ᾠԄᴣҨіιⱫḄẍ┌ιᵴ₮Ὰ ҆ⱶι

ῊṌ ╙ι├ ╗וּ ιῶᵝⱲỴ ι♬Ⱬ ҐιԒ ҆ўᵙּו╗ιԋ├Ӱẞιћῶ Ḅ￼ ѽ ѽự

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

2017 年Wake 用户画像

瑜伽习练

ⱫḄẍ┌

ᵴ₮Ὰ ҆ⱶ ῊṌ ╙

├ ╗וּ ῶᵝⱲỴ

♬Ⱬ ԋ├Ӱẞ

♬Ⱬ֫ҕ Ґ Қ

Ⱬ҆ўẊⱫḲẛ

属性特征 生活特征
ḁớṗᶺ

ẉ ӌ22-35Ṡ

ᶈ╗וּ ҇ ᶝṴᴣ⌐╤ᶊת

︢ ṖᵙњўἩ Қᶱ

ḲẛῴᾠԄᶺᶈєӺҨі

⅛ᵕӔּזWake ѽ 4₭Ҩіι⅛₭ѽ ᴁṇῊҨіιᶋᵀ῭ᶺᶈḲѧᵙӰ Ἄ Ẑ

ᵅ ṪӐᴀҶῼ ῝ ᵅ ῗ ѽ ￼Ὴ 
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⁄Ọ -ẍᵓҽᾘד
Ḿғᵝ￼Ѯ Ԍ ᵙẍᵓֳỴớ῭ ẬWakeּזἋ
ᶽ ֫WakeּזἋḾ ẍᵓὙ ᵃỗẙιɒḾғᵝῗᵋỵԌ ɓҨᴣɒẍᵓ  ֳỴῗᵋῶ ɓῗẽᵠWakeּזἋ♇֨ẍ

ᵓ￼ѣѦԋ ᵼ ψ ῆғּוԌ ι ẍᵓḾWakeּזἋ ᶼғּו Ḅ￼ҽᾘᾦ‛ Ḿ҈WakeּזἋ ιḫ ғᵝӌ

ᵙҸữ╗טῗ῭ ẬҚ￼ ΆẪ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

27.8%56.8%

网络广告态度

ᵃ ј ᵃ

ẍᵓ

ғᵝῗἅỵԌ ￼ 48.3%

εẍᵓζֳỴῶ 41.8%

广告影响因素

ῶᾦҽᾘε♇֨/ῶᴍ ζ 41.3%

ѭẽᵠεḿἧӡỤ/ Ҁ/ὸ ζ50.9%

广告传播效果

ҕ֫זἋӔּזּ 40.3%

营销方式偏好

ᵬḲӞ ט╗ 37.8%

ғᵝ ט╗זּ 35.5%

2017 年Wake 用户广告传播力
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Ά│ᵻ
‰ᵙԓḳ& ‾  ῎

研究目标和内容

Wake 用户画像描述 Wake 用户瑜伽习练行为 Wake 用户传播与消费力

҃ WakeּזἋ ῟ӡỤ ỗ╗וּ

ẙ ѦҚⱫḄ Ṟớ

҃ WakeּזἋᶈ ט ѽ

￼ ѭѽự

҃ ╦￼Ἃזּ ᵝ ӭḄ ẍᵓҽ

ᾘד

移动健身市场概况

Ӱט ṴᶋḧѲᵙṴᶋ₦֙ ԋ

├ Ӱט Ṵᶋ￼ּזἋ⸗ề₦֙ᵙ

Ӱט Ԑᶚғᵝ֫‘

调研样本说明

研究方法 总样本条件 分组样本 样本量 收集方式

ᶈ Ἃזּ

Ӱט Ἃזּ
Ӕּז Ҧ ớ Ӱט APP

ћ⃰ᶈӔּז
⅛ᵕ Ṉ҇ᶾ₭ӔּזӰ

APP
ẉ 18ᵕṠҨі

WakeּזἋ 400Қ Wake ᶈת ᾠ

ᾯӌӰ Ἃזּ 400Қ iclickשּׁ ᶈת ᾠ
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Ӱט ўᴧṝ₦ 1

WakeּזἋҚ ӵנּ 2

WakeּזἋ ѽ ѭ 3

WakeּזἋҽᾘד 4

WakeּזἋ╦ ד 5
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Ӱט ўעᶫ

政策环境

经济环境

社会环境

技术环境

基础建设

46ᴺᾰҭᵅѧᶂӌ ғў Ԅԅ ᾡ ῼι ԋᾤ ֧ᴶιԅ↓Ӱ і״ѭᶂḲἇ

צּ

2015ẉѧᶂҚᶎGDP ҈ ᶂӌ ғўɒҌᵵɓῊῼ￼ ╝↨ẈιӇӌ ғўᶭזӪᶈ

GDPѧ￼ᴉ⅝0.8%ιҠ Ӊ҈ќּףіᶺᾭᴧ ᶂḲιӌ ғўῶṭᶽ￼ᴧṝ☺ד

ѧᶂӌ ╦ ☺ᶈҚ ᾭ ᶈ2015-2025￼ײẉԓṄ ֹ ṤιּזἋ ₩ṭᶽι ט ∂і

ιᴿ״ ֫Қ јᵃΆᵇ￼Ӱ љӰẞ ∂ ᶺ῭֧וּ ֫ ᶟ￼ӌ Ὸח

Ҋ Ἡ  Ӱ ўṾᾺᶚῸח₩Ẫι Ӱט ғᵝ☼ᶭẊћồ ״ ҦιḢἄּז

Ἃᶡ ιᶈɒҊ +ɓ￼ṾטїιӰ ў ῭ᶺᴵ ￼Ṵᶋ ∂ᵙ Һ♇

ἅᶂӌ ᶋ ᶢ ᾼј ι֫ṵјᶎћ ת ᵅιַּזꞌ‖Ӊιἄѭֺ ӌ ғўᴧṝ

￼ ᶽјַҭι іӰ ғᵝ ᶼ ֹ ẬẊᶡ Ӱט Ἃזּ ᴃᵃ ◊ ᵀӐὸ

ẍ￼ ‖Ӑּז

2017 年中国移动健身行业Pest 环境分析

◊χ ᵛשּׁ Ѯ ᴣ ֺ
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3797.7 4015.7 3954.9 4037.0 
4336.5 4301.3 

4506.8 

3713.1 
4164.7 

3935.2 4061.8 
4636.1 

8.8% 5.7% -1.5% 2.1% 7.4% -0.8% 4.8%
-17.6%

12.2%
-5.5% 3.2% 14.1%

2016.6 2016.7 2016.8 2016.9 2016.10 2016.11 2016.12 2017.1 2017.2 2017.3 2017.4 2017.5

mUser Tracker -2016 年6月-2017 年5月中国健身类APP月度总覆盖人数

ῴẙỞ Қᾭεєᴶζ ᵃ⅝ᶭẄε%ζ

Ӱט Ἃזּ ₩
Ӱט ҚᴭṰ ẻἄ ₩

2014ẉ46ᴺᾰᴧṵᵅι ҷḾ Ӱט ￼ ẙ і״ιӨי Ҋט ồ ῞ᴣ￼Ἡ  ַιᶽ ᾺԌ Ӱט

Ὸחғᵝḅ ᵅῒ ιӰא֧ APPּזἋ ₩ ẉ ℓ ᶭι  ᶺּזἋӔּז Ӱט APP ת ṯ￼ ӌꜛ֙

ᵙӰ Ӱẞ ֮ι ░ấ ᷿ і+ ї￼Ӱ ѭ₩Ẫ

◊χmUserTracker.2017.6 ιᶢ҈ῄᶎ400єἐ  Ẉ― ט ᶵ ҭ ╜ᾭὯιљ 1қ ט ᶵ￼ ╜ᾭὯι ᵀ ệ
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Ӱט Ṵᶋṕ
Ӱט ғᵝҷᶺι ҅☼♥ιᵝⱲAPP ἔ ״

ԅ↓Ӱ Ỵ Ặѭז￼ Ӱט ᶟṾ҃ṭᶽᵬ ιӇᵃῊѼẻἄ҃ ק♬︢҅ ғᵝᶺ‾קҨᴣו ᵃ ṕ￼ק ι

ᶈ ᴗ҃ ѕẉ￼ ҅ ή ᵙ≈╪ᵅι2017ẉ￼ѧᶂ Ӱט ṴᶋҠҺῗ Ѧ ᾑ ￼ῊῼιӇṰ ῶ ᶺԐ

ᶚӰ APPἄוấ Ẋ ḧ ṯ￼ᵝⱲẻ ι῎ ᴧṝΆᵇљ ‰ι ἔ ғᵝҸ״ק

2017 年中国移动健身市场主流产品类型

њ├҈• Ѧᶘ ᶟ￼ Ӱט APPιῈᶈ⁞ὯӰ Ἃ￼Ѧזּ
ớק ט ∂ ѧ ῶ Ḿớ￼ὝṀιẊώӗᶈּזἋԊᵃⱫḄᶢ
і￼ ιחῸת ᶺ ғᵝԒ і Ґᵙ ї╗ט￼Ὸח₩
Ẫ ԐᶚғᵝḅⱫ ḭιі ιWake ι

ᶢ҈O2O₩Ẫ￼ Ӱט APPιῈᶈṄӰ Ἃљזּ ᾨט
ᶋ ἆ ᵃḄט ὶῸחḾὶιᴃᵃ і ї ◊ᵙӡ
Ụιғּו ҮӪחῸט ԐᶚғᵝḅӰẞ Ⱨ ט

ᵀớӰ ΆAPPιᶺ ҃Ӱ ᾨḙ ℓ ℓ ᶅḒ
ҨᴣԎҤᴿת ᶚ￼ ԋו ⱱᶒιו ᶺ‾ιԓḳѨḹι ░
ҡӰ Ṫԏ￼ḧӈᵇ ט ᵀẈᴶ ԐᶚғᵝḅKeep ט
ᶅ ♀ Ӱ

ῳִҨ וᾭὯᵙ֫ҕט Ӱ Ṵᶋ￼ ℓ ט
APP ѭ҃ ℓ◑ Ἃ￼Ӱזּ ∂ιᶈᴝῶ ẹ ╜ᶢ іι
ᶺ ғᵝѼᶈἛӼ ו ιḅזԄ Ґ ᵬᶝ O2O ї
҆Ὸח ⱱᶒ Ԑᶚғᵝḅ ᶅ

ᵀӰ
Ά

ℓ ╜

O2O

ᶘ ט
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◊χ ᵛשּׁ Ѯ ᴣ ֺ
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166 

64 

ḁớ ớלּ

2017 年Wake 用户性别TGI指数

2017ẉWakeּזἋớָTGIὝᾭ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ ‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurvey
ᶈ iclickשּׁ ҨᴣWakeת ת ệ

6.0%

21.0%

42.3%

18.0%

8.3%
4.5%

18-22Ṡ 22-25Ṡ 26-30Ṡ 31-35Ṡ 36-40Ṡ 40ṠҨі

2017 年Wake 用户年龄分布

2017ẉWakeּזἋẉ ֫ṵε%ζ

WakeּזἋᾯӌּנӵ
ḁớṗᶺ￼ ẉ ӌ
Wake￼⁄ỌּזἋῗ ẉ ӌι 22-35Ṡẉ ⅎּזἋᴉ⅝ 81.3%ψҡ ‰ ӌὝᾭ ιWakeּזἋҨḁớѭѮιḁớᾭ

ᴉ⅝ ҈ᾯӌӰ Ἃừ֙ιTGIὝᾭזּ 166

81.3% 166

100

64 
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WakeּזἋᾯӌּנӵ
῭ ѧ҈ ҇ ᶝṴ ⌐╤ᶝṴ ᴧ ᶊת
WakeּזἋ῭ᶺּו╗ᶈᴧ ᶊת ҡᶊ֫תṵ ιWakeּזἋ Ḿ῭ ѧᶈἅᶂ⌐╤ᴿ ψҡᶝṴ ָ ιᶺᾭWake

Ἃṗӊᶈזּ ҇ ᶝṴιᴉ⅝ѭ62.3%

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

2017 年Wake 用户生活地区分布

>10%
5%-10%
1%-5%
0.5%-1%
<0.5%

ᶝṴ

31.3%

҇ ᶝṴ

31.0%

ѕᵺ ᶝṴᴣ

Ҩї

37.8%

2017 年Wake 用户城市级别分布

62.3%
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WakeּזἋᾯӌּנӵ
ṪӐᶈᴿ ᴿў￼︢ ṖᵙњўἩ Қᶱ
ẉ ￼WakeּזἋҨҲў︢ ṖᵙњўἩ ҚᶱѭѮε69.6%ζι ἇᶈᴿ ᴿўιԎѧ ԋ ўε12.8%ζ ᵬў

῏ ўε12.3%ζ IT ўε11.5%ζҨᴣᾨ ўε9.8%ζῗWakeּזἋ Ḿ ѧ￼ṪӐ ᶟ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

12.8%

12.3%

11.5%

9.8%

7.5%

7.3%

6.0%

5.3%

/ / ּ/Ӡ /Ἦ

ᵬў/ ῏/ἥᴧ/ ᵩў

IT/

ᾨ /

Ӱẞ/וֹװῸח

Ḑҟ/ẍᵓ/ᵛ

Ґ ҢӴ

ấ /Ἄᶊғ

2017 年Wake 用户行业分布

2017ẉWakeּזἋ ў֫ṵε%ζ

34.8%

16.3%

10.0%

8.5%

6.8%

6.3%

Ҳў῞ ᵔṪ

Ҳў Қᵔεת Ѯ/ת ζ

ҲўѧṖ ҚᵔεỞת ζ

҆ўᴅӈεוּװ/ᾨṷ/ ṪӐ ζ

њўἩ ҚᵔεἩ ᵔ/Ṫ ṷζ

ҲўἆѦӌἋ

2017 年Wake 用户职业分布

2017ẉWakeּזἋ ў֫ṵε%ζ

69.6%
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9.0%

21.8%

39.5%

14.3%

7.3%

4.5%

3.8%

3000ӺҨї

3000Ӻ-5000Ӻ

5001Ӻ-8000Ӻ

8001Ӻ-1єӺ

1є-2єӺ

2є-3є

3єҨі

2017 年Wake 用户个人月收入情况

2017ẉWakeּזἋѦҚῴᾠԄừ֙ε%ζ

WakeּזἋᾯӌּנӵ
ѧ ҨіᾠԄ↨Ẉ
WakeּזἋ￼ѦҚῴᾠԄᶈ5000ӺҨі ᴉ⅝70.2%ιḲẛỞӌῴᾠԄ 1єӺ ᴉ⅝79.7%ιҡẈᶎᾠԄừ֙ ι

WakeּזἋ￼ѦҚῴᾠԄᵙḲẛῴᾠԄᶎ῭ ҈ᾯӌӰ Ἃזּ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

5.3%

15.0%

44.0%

17.5%

8.8%

6.0%

3.5%

5000ӺҨї

5000-1єӺ

1є-2єӺ

2є-3є

3є-5є

5є-15єӺ

15єӺҨі

2017 年Wake 用户家庭月收入情况

2017ẉWakeּזἋḲẛῴᾠԄừ֙ε%ζ

WakeּזἋ8868Ӻ
ᾯӌӰ Ἃ7554Ӻזּ

个人月收入平均水平

WakeּזἋ25356Ӻ
ᾯӌӰ Ἃ20456Ӻזּ

家庭月收入平均水平

70.2% 79.7%
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WakeּזἋᾯӌּנӵ
ⱫḄẍ┌ιҕᴩּו╗ι♬Ⱬ Ґ
WakeּזἋ ӌⱫḄẍ┌ι├ ҕᴩּו╗ι♬Ⱬ Ґ јᵃ҈ᾯӌӰ ἋḾזּ ᵙ ￼ӭⱫι WakeּזἋ Ḿῳᵴ₮

￼ῗ Ѹε34%ζ ε30.5%ζ ẽ ε26.3%ζ ѕ ᾰקḏѸΆẪψᴰᶹι ⅝ᾯӌӰ כἋᶈּזּ ᵙӌ ҆

Ά ￼ԋ├ιWakeּזἋֱ Ḿ֧א ї Ґᵙᶹ֧╗ט￼ӭⱫι⅝ḅι ε25.5%ζ Һε22.8%ζ Ἃᶹ ט

ε21.3%ζ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

Ѹ 34.0%

30.5%

ẽ 26.3%

ι 25.5%

23.5%

Һ 22.8%

22.3%

Ἃᶹ 21.3%

2017 年Wake 用户日常兴趣爱好
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WakeּזἋᾯӌּנӵ
ῶἻẸⱫ יּ ⱫֳᾺῶ Ґ Қ Ԓ ҆ўᵙḲẛ
WakeּזἋԒᶵẶ♥￼ үỌᵙ♬Ⱬ Ѧớιᵴ₮Ὰ￼יּ ҆ⱶι♬ⱫֳᾺι֫ײ├ ╗וּ ψҤҪ Ẃ♬Ⱬ ҐιѸ

҈љῷᴤ֫ҕιᶈᶅḒѧ ῶ ψҤҪԒ ҆ўᵙḲẛιṸῺ҆ўῶἍἄṏιᵃῊṸῺḲҚῶ῭Ḅ￼ּו╗

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

2017 年Wake 用户个性观、社交观与家庭事业观

个性观

社交观

ἅӮ҆ ιῶἻẸ 79.8%

ἅ♬Ⱬ ₮ιјᵴיּ  78.8%

ἅᵴ₮ḿἧᾺ ҆ⱶẊᵴ₮ֳᾺ 77.8%

ἅỄ├ ╗וּ εstyleζ 76.5%

家庭事业观

҆ўᵙḲẛḾἅᵃ‾ 77.0%

ἅṸῺ҆ўіῶἍ 75.8%

ἅדךṪӐῗѭ҃ӔḲҚּו╗￼῭Ḅ 74.8%

ἅᵴ₮Ἣῶ ￼҆ừ֫ҕ ָҚ 80.5%

ἅ῭ᵴ₮ᵙῶԊᵃⱫḄ￼ῷᴤ ᶈ 75.3%

ἅᶈῷᴤѧỄῶ ᵙỵ…ד 72.8%

乐于分享
社交达人

有担当爱自由
爱创新有格调

爱事业并爱家庭
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WakeּזἋᾯӌּנӵ
ԋ├Ӱẞ ∂ῊṌ ╦ ḫּזớ ῶᵝⱲỴ
WakeּזἋԋ├Ӱẞι ѭᶓὙ ├ῗӠὙӰẞ￼ῶᾦΆẪιᵃῊѼט ψҤҪᵴ₮ і Ἡᴧṝ￼ ╙ι ∂╙

ᵙῊṌψᶈ╦ і῭ ḫּזớιḾ ￼ғᵝỶỴ ῭ᶺ￼ ιῶᵝⱲỴ Ẋћ ḫ҈ᵝⱲ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

2017 年Wake 用户健康观、时尚观与品牌消费观

健康观

时尚观

ᶓὙ ῗӠὙӰẞ￼ῶᾦΆẪט 81.0%

ἅԋ├ ӌừ֙ιҺḧῼӌ₅ 68.8%

Ӱ ￼ԋ ᶈ҈ 66.5%

ἅỄ├ ╗וּ εstyleζ 76.5%

品牌消费观

ἅ ῭ ḫּזớљҮ 76.8%

ἅᵴ₮ῶᾰק ╪￼ᵝⱲ 76.0%

ᵴ₮￼ᵝⱲιἅҺ ӔּזḜ 75.5%
ἅỄ├ ╗וּ εstyleζ 76.5%

ἅᵴ₮ і Ἡᴧṝ￼ ╙ 64.5%

ἅᵴ₮ ∂╙ Ὴ ᵙᾺ᷈￼Ѡ 63.8%

跟上潮流
追求时尚

坚持运动
关注健康

实用第一
品牌忠诚
追求质量

ἅỶỴ ῭ᶺ Ҁ ῭Ḅ￼ғᵝ 75.0%
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WakeּזἋ ѽ ѭ
ѽ ẹ ӌᾭὯ Ґ֫ҕ ת

јᵃ҈ᾯӌӰ ӰזἋ῭ᶺẔּזּ APP ẹ ӌꜛ֙ᵙἔᴊιWakeּזἋӔּזῳᶺ￼ו ῗ ￼ѽ ιԎ₭ἑῗ

ӌꜛ֙ ẹψᴰᶹ ⅝ᾯӌӰ ᶺ῭זἋҺӔּזἋιWakeּזּ Άת ו￼

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurveyᶈ iclickשּׁ ҨᴣWakeת ת ệ

ẹ ӌꜛ֙

ֹἔᴊ

Ӱ ᾨḙ

і Ґ֫ҕ

Ӱ ᾨḙ

ẹ ӌꜛ֙

і Ґ֫ҕ

NO. 1

NO. 2

NO. 3

NO. 4

NO. 1

NO. 2

NO. 3

NO. 4

2017 年Wake 用户和整体健身用户的健身APP功能使用排行

Wake 用户 整体健身用户

ת

NO. 5 їO2O їO2O NO. 5



19¨534:19 iResearch Inc                                                          www.iresearch.com.cn ¨534:19 iResearch Inc                                                          www.iresearch.com.cn

WakeּזἋ ѽ ѭ
ῂ ṪӐ ῗҶỤιᶈḲ ᶈᶋ Wake
⅝ᾯӌӰ ῭Ἃזּ Ẃ╗ ᶈἋᶹιWakeּזἋ￼Ӱ ᶋᵀ῭ᶺᶈḲѧᵙӰ ᶋ ѧψԎѧѓἄwakeּזἋῂ ṪӐῄ

ῗҶỤῄ Һ ѽ

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurvey
ᶈ iclickשּׁ ҨᴣWakeת ת ệ

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurvey
ᶈ iclickשּׁ ҨᴣWakeת ת ệ

28.8%

64.0%

Ӱ ᶋ

29.8%

ṪӐῄ ҶỤῄ

9.3% 20.5%

70.3%

2017 年Wake 和整体健身用户的健身场合 2017 年Wake 和整体健身用户的健身时间

45.3%

Ḳѧ Ἃᶹ ԇḯה

24.3%

53.3%

73.3%

36.0%

8.5% 14.8%

76.8%

Wake 用户

整体健身用户
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WakeּזἋ ѽ ѭ
⅛ᶾΈі ᴀҶ ῝ ᵅι ῗWake￼ḄῊ 
⅝ᾯӌӰ ῭Ἃזּ ѧᶈ῝ ᵅ18χ00-21χ00￼ ♠Ὴ ιWakeּזἋ⅛ᶾ ѽ ￼Ὴ ⅎ῭זᶺ‾קι Ẑ

ᵅ￼ ṪӐῊ￼ᴀҶῼ Ҩᴣ῝ Ҩᵅι ῗWakeּזἋ ѽ ￼Ὴ 

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurveyᶈ iclickשּׁ ҨᴣWakeת ת ệ

晨练 午休 晚饭后

6:00-9:00 9:00-12:00 12:00-13:00 13:00-18:00 18:00-21:00 21:00-24:00 0:00-3:00 3:00-6:00

2017 年Wake 用户和整体健身用户的APP使用时机

wakeּזἋṪӐῄε%ζ wakeּזἋҶỤῄε%ζ ԅӰ ἋṪӐῄε%ζזּ ԅӰ ἋҶỤῄε%ζזּ
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-7.0%

-18.3%

-22.5%

-27.0%

-16.0%

-9.3%

WakeּזἋε%ζ

WakeּזἋ ѽ ѭ
ᴁᾭWakeּזἋ⅛₭ ѽ ᶈᴁṇῊҨі
WakeּזἋ￼ ѽ Ὴ ҡ11-60֫ ј ι52.3%￼WakeּזἋ￼ѽ Ὴ ᶈ30֫ ҨіιԎѧ῭ᶺ ѧᶈ31-40֫

ת ιᴉ⅝27.0%

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurveyᶈ iclickשּׁ ҨᴣWakeת ת ệ

6.8%

15.8%

27.3%

24.8%

15.3%

10.3%

10֫ Ҩї

11-20֫

21-30֫

31-40֫

41-60֫

1ṇῊҨі

ԅӰ Ἃε%ζזּ

2017 年Wake 用户和整体健身用户的每日健身时长

52.3% 50.3%

Wake 用户 整体健身用户
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5.8%

22.0%
15.5%

43.8%

13.0%

4.5%

19.5%

29.0%

42.3%

4.8%

2017 年Wake 用户的网络广告态度

WakeּזἋε%ζ ԅӰ Ἃε%ζזּ

WakeּזἋҽᾘד
ԈἄWakeּזἋḾ ẍᵓὙ ᵃỗẙ
⅝҈ᾯӌӰ ἋḾזἋιWakeּזּ ẍᵓ￼ḄỦỗẙ῎ῘιừỵẶ♥ι῭Ṉ ҈טῂ֧א ε15.5%) Ԏѧᶺᾭ

WakeּזἋḾ ẍᵓὙ ᵃỗẙιᴉ⅝ 56.8%ιᵃῊѼῶ27.8%￼WakeּזἋḾ ẍᵓὙὴᾶỗẙ

‾ χN=800 ιwakeּזἋ=400ιᾯӌӰ Ἃ=400ψ҈2017ẉ5-6ῴזּ iUserSurveyᶈ iclickשּׁ ҨᴣWakeת ת ệ

Ẃὴᾶι
ֹ ẍᵓṏỌ

♩

⅝ ᴚιḛỶӔּז
ẍᵓ Ṉ￼ ἆ

APP

ῂ҈ט ι
ẍᵓỄṈẽᵠἅ
￼Ӕּז

⅝ ᵃι ẍᵓ
ῗҊ ԇᴻ ￼

ᵀ│ἐⅎ

Ẃ ᵃι ẍᵓ
ḹῶֳỴιἅῊẂּפ

Ỵ

27.8% 24.0% 56.8% 47.0%
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WakeּזἋҽᾘד
ғᵝᵙẍᵓֳỴῗῳ ẬWakeּזἋ￼
ᾯӌ ιѮ іḾғᵝῗᵋỵԌ ε48.3%ζҨᴣḭ іẍᵓ  ῗᵋֳỴῶ ε41.8%ζῗῳ ẬWakeּזἋ♇֨

ẍᵓ￼ᵼ ιḾ҈ẍᵓὴᾶּזἋ ι ѣѦᵼ ṎԎѭ ψ Ḿ҈ẍᵓ ᵃּזἋ ιᵴ₮￼῎ῐҦ Ѽ Ӕẍᵓ

ғּו῭Ặ￼ Ậד

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

ғᵝῗἅỵԌ ￼ 48.3%

ᵝⱲῗἅᵴ₮￼ 33.0%

ẍᵓẈᴶḄỵẙ 25.3%

2017 年Wake 用户的广告点击影响因素

用户主观因素

ẍᵓ
ᵃּזἋ

ẍᵓ
ὴᾶּזἋ

ֳỴῶ 41.8%

ֺӐ 28.8%

ῶ ҮӞ ӡỤ 25.5%

广告客观因素

љᾯӌּזἋ ⅝ιWake￼ẍᵓ

ᵃּזἋ Ḿẍᵓ῎ῐҦ֧א ᵼ

￼ᾧỵ

Ҧ ῎ῐῗἅᵴ₮￼ 30.4%

ғᵝῗἅỵԌ ￼ 47.3%
ֳỴῶ 42.5%

⅝ԎҤẽᵠᵼ ιғᵝ  ᵙ

ẍᵓ￼ֳỴớ῭ ẬֹWake￼

ẍᵓὴᾶּזἋ
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14.8%

26.5%

35.8%

9.8%

5.3%
8.0%

2017 年Wake 用户的广告传播影响力

WakeּזἋҽᾘד
WakeּזἋ￼ẍᵓҽᾘᾦ‛ Ḅ
ẍᵓḾWakeּזἋ ᶼғּו Ḅ￼ҽᾘᾦ‛ιᶈ ֹỵԌ ￼ẍᵓᵅι 41.3% ֹῶᾦҽᾘι50.9%ּזἋҺᶈ ℓ

￼ѮטӐѭιԎѧ ℓ ԎҤ▓ ᴨғᵝӡỤ￼ ѭᴉ⅝ 35.8%ι ῶ Ἃᴵזּ￼10% ғּו ὶ Ҁ ѭ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

Ḿғᵝ/ᵝⱲ
ῶᴍ

♇֨ẍᵓ Ҁғᵝℓ ᴨ
ӡỤ

Ҩі ≡ῶὸ ῷᴤ

有效传播 行为影响

41.3% 50.9%

ῶᾦҽᾘε%ζ ѭẽᵠε%ζ Ҩі ≡ῶε%ζ
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40.3%

37.8%

35.5%

31.8%

31.0%

30.8%

20.8%

15.5%

ӌזἋӔּזּ ֫ҕ

ᵬḲӞ /εἔἱט╗ /Ҹữּ ζ

ғᵝ ט╗זּ

ї╗טὸẍε⅝ / ζ

ᵝⱲẍᵓᴣẻ ṝ

ԇ ט╗

ῶ᷾ ꞊/ ᷾

H5Ҋט▫ἃ

2017 年Wake 用户的广告营销方式偏好

ỵԌ ￼ ΆẪε%ζ

WakeּזἋҽᾘד
ḫ ғᵝӌ ᵙҸữ╗טῗWakeּזἋ῭ᵴ₮￼ ΆẪ
Ḿ҈ᶈ╦ і├ ḫּזớᵙ ￼WakeּזἋ ιḫ ғᵝӌ ᵙҸữ╗טῗ῭ ẬҚ￼ ΆẪιԏӌ ιWake

ӌזἋӔּזּ₮ᵴז῭Ἃזּ ֫ҕε40.3%ζ Ӟ ε37.8%ζҨᴣғᵝט╗ ε35.5%ζט╗זּ ẍᵓ ΆẪ

wake‾ χN=400 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

体验分享
促销

试用活动
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0.0%

-13.0%

-25.2%

-23.5%

-13.0%

-1.7%

-3.5%

-5.2%

-13.0%

0.0%

Ὂῶ∩ ε%ζ

wake‾ χὊῶ∩ =115ι ֮ Ҁ =100ψ҈2017ẉ5-6ῴ iUserSurveyᶈ
Wake ת ệ

wake‾ χὊῶ∩ =115ι ֮ Ҁ =100ψ҈2017ẉ5-6ῴ iUserSurveyᶈ
Wake ת ệ

WakeּזἋ∩ ╦ ừ֙
ӭḄ10-20є￼ ֠ᶚᵙѧᶚ
28.8%￼WakeּזἋὊῶ∩ ι25%￼WakeּזἋ⃰ᶈ ֮Ҁ ιҮᶈ10-20єת ￼∩ ῗWakeּזἋ￼ ι ҡ

ᶚ ιWakeּזἋḾ ֠ᶚᵙѧᶚ ῶ῭῎Ῐ￼ӭḄ

-1.7%

-9.6%

-21.7%

-9.6%

-8.7%

-4.3%

-2.6%

Ὂῶ∩ ε%ζ

0.0%

18.0%

38.0%

24.0%

12.0%

2.0%

5.0%

1.0%

5єӺҨї

5-10єӺ

10-15єӺ

15-20єӺ

20-30єӺ

30-50єӺ

50-70єӺ

70єҨі

⃰ᶈԋ├∩ ε%ζ

1.0%

16.0%

21.0%

26.0%

11.0%

2.0%

0.0%

5.0%

15.0%

1.0%

ỉᶚ

ṇᶚ

֠ᶚ

ѧᶚ

ѧᶽᶚ

ᶽᶚ ᴂ

טכּ

SUV

MPV

⃰ᶈԋ├∩ ε%ζ

2017 年Wake 用户现有/ 计划购买车型2017 年Wake 用户现有/ 计划购买车型的价格

41.7%
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WakeּזἋת ѭ
ԋ├ Ӡ ᵙ ת ιῶἄⱦ￼ת Ổ

Ӡ ᵙ ת ғᵝῗWakeּזἋ ת￼ ғᵝιẉἮ ᶈ3єҨі￼WakeּזἋᴉ⅝71.3%ιᶈ10єҨі

ᴉ⅝15.3% Ḿ҈WakeּזἋ ιת ῗ Ễ ￼Ἦ ιẊỶỴḾḄ￼ת ấ ҥ֧ ҎҦҮ

wake‾ χῶת ѭ =150ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

56.3%

44.6%

40.5%

30.6%

22.5%

21.2%

19.8%

17.1%

14.9%

Ӡ

ת ғᵝ

ᶢ

Ἄᶊғε ӊἌζ

Ṟ

ᶹ∆

ῼ

ᶂ

2017 年Wake 用户过去一年理财产品

WakeּזἋ ᴞ ẉ Ҁ ￼ ת ε%ζ

36.9%
23.4%

15.8% 13.1% 10.8%

2017 年Wake 用户的投资理财观念

6.7%

22.0%

30.7%

25.3%

9.3%

6.0%

1єҨї

1-3є

3-5єӺ

5-10єӺ

10-30єӺ

30-50єӺ

2017 年Wake 用户过去一年金融理财消费

ᴞ ẉ Ҁ ￼ ת ғᵝ ε%ζ

ἅ ѭת ῗỄ
￼ Ἦ

Ḿ҈ Ḅ￼ת ấ ἅ
ỶỴҥ֧ ҎҦҮ

ἅỞῗң
ԋ҈ ￼

ἅ Ẃ ᴤ￼תἅ￼ῷᴤἆᵃ҆ Ẃ
ἅת Ά ￼Ỵ

71.3%

WakeּזἋ￼Ἦ ת Ổε%ζ
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WakeּזἋᾭ ғᵝ╦ ừ֙
♬ ᾭ ғᵝι├ ו ᵙ Ἡᵍ
WakeּזἋ♬ ҈ᾭ ғᵝι ҃ἐ  כּ ᵙẈ―ᶹιΰ ἐע/ἐ Ѽῗ♬ⱫӰ ￼WakeּזἋἍԋ├￼ғᵝ ᶈ ẉ

ẸѧᶽᶺWakeּזἋᶈᾭ ғᵝі￼ ᶈєӺҨїιḾ҈ҤҪ ιᾭ ғᵝ￼ו ᵙ Ἡᵍ ῗ Ậ Ҁ￼ῳᶽẽᵠ

ᵼ

wake‾ χῶ Ҁᾭ ғᵝ N=169 ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

58.5%

44.6%

40.3%

38.4%

34.5%

31.8%

30.2%

20.5%

18.6%

ΰ ἐ 

כּ 

Ẉ―ּכ

ΰ ἐע/ἐ

ᴅᴦ/ỉᴅ/ᴅּכ/ᾭ  

Ḓѿכּ ᵸεḅKindleζ

ΰ Ḳṗ

VR᷃Ῐ/VR ӌ / VR

έі▫ἃ 

ᴞ ẉ Ҁ ￼ᾭ ғᵝ/ΰ ҭғᵝε%ζ

54.7%

53.9%

44.2%

43.0%

38.8%

38.0%

38.0%

38.0%

25.6%

20.2%

ו

Ἡᵍ

ᵩᵅῸח

ᴭ

ᵝⱲ

Ү

ᶹ

ῊṌ ╙

ׁ⌐ớ

2017 年Wake 用户数码产品影响因素

ᾭ ғᵝ/ΰ ҭ ғᵝ￼ẽᵠ ε%ζ

2017 年Wake 用户过去一年购买的数码产品

2017 年Wake 用户过去一年的数码产品消费

31.4%

34.3%

21.9%

8.3%

4.1%

3000ӺҨї

3000-5000Ӻ

5000-10000Ӻ

10000 -20000Ӻ

20000ӺҨі

ᴞ ẉ Ҁ ￼ᾭ ғᵝ/ΰ ҭғᵝ╦ ε%ζ
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50.9%

44.1%

38.7%

37.4%

36.5%

ᵝⱲἴ / / ↨

ᵝⱲῸ

ᵄᵝ ԏ/ץ

ᵝⱲלḪ

ᵝⱲ

ᴞ ẉ Ҁ ￼ ᵝε%ζ

28.5%

35.8%

17.9%

10.6%

7.3%

5000ӺҨї

5000 -1єӺ

1є-2єӺ

2є-3єӺ

3єҨі

2017 年Wake 用户过去一年轻奢侈品消费

ᴞ ẉ Ҁ ￼ ᵝ╦ ε%ζ

WakeּזἋ ᵝ╦ ừ֙
ἴ ῗWakeּזἋԋ├￼ ᵝΆᵇ
ḁớṗᶺ￼WakeּזἋ῭ӭḄἴ ᵝ/ Ά ￼ ᵝε50.9%ζιԎ₭ῗᵝⱲῸ ε44.1%ζιᶈ ᴞ ẉ￼╦ ᶺ

ѧᶈ5000-1єӺת ιḾ҈WakeּזἋ ι ᵝῶ῭Ḅ￼ᵝ ᵙו

wake‾ χῶ ᵝ Ҁ ѭ =123ψ҈2017ẉ5-6ῴ iUserSurveyᶈWake ת ệ

Ҁ ᵝῗּו
╗ῶᵝ ￼ ề

ᵝᴵҨ Ῐἅ￼
Ѧớљᶊӈ

30.6%
22.5%

17.6% 16.2% 13.1%

2017 年Wake 用户的轻奢侈品消费观念

2017 年Wake 用户过去一年购买的轻奢侈品类型

ᵝ ᶈᵝ
ᵙו

ᴱ Ἳệ ιἅҺ
Ҁ ᵝ

Ү Ӈῶᵄ￼ғᵝῗ
ӪệҀ￼

WakeּזἋ￼ ᵝ╦ Ổε%ζ
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